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Prmclpal aims and objectlves.

- To build supp:)rt and capacity within the UK broadeast media fora s1gmﬁcaut
- improvement in coverage of the developing world.

The aim of‘the projéct is to have a direct impact-on the quality, range and ambition of
international programmes commissionied by the main public service broadcasters.
The research study, included within the project, will-quantify this and provide an accurate
and impartial record of non-news factual programming on British television.
It will also seek to make more transparent the commtssmnmg process and the way in
which broadcasters decide which programmes to coramission. In addition, the study will,

- for the first time, seek (o measure the impact of a range of international programmes on
different audiences o that developing world experts can be better informed about the .
sorts of programmes that provide the best means of raising awareness amongst different

- andiences of devel opment issues and the Millennium Development Goals, -

Project origins:

In 2004, IBT embarked on a joint pmJect with the BBC and the Cambridge Mecha and
Environment Programine. We orpanized two majorseminars where broadcasters and
developing world experis. cotld meet and debate. The seminars were a great success and

have already resulied in new international commissions by the BBC. Itis now proposed . -

that we build on this success, with a more ambhitious programme of seminars and :
research, again in conjunction with the BBC —and’ with the support of the CMEP. We -
also plan to include other UK broadcasters in the seminars. One of the distingnishing
features of this project 1s that we are workmg collabomtwely w1th broadcasters




]

Théproject‘ in brief - - ' , ‘

Theré are two miain elements to the project;

< 1. Seminars - building on the success of two major brainstorms organized by IBT
(with the Cambridge Media and Environment Programmie) in 2004, we propose a
series of further seminars where tv execulives and commissioners from the
pri nclpal UK broadcasters are able to take part in a constr uchve dlalogue with
developiig world experts.

ia

2. .New research - we shall turn our biennial tv momtormg pI‘O_]f.‘.CIZ The World on the -

Box into a continuous, ongoing project and for the firsi time, inclhide new
-research into the commissioning process and attempt to measure the audlence -
" Impact of dlff'erent types of n ternatlonal programmes,

Thesc two elements combinéd with high level dlalogue with UK. broadcasters, have thie
explicit aim of encouraging the public service broadcasters to think more strategically
- about their coverage of the dcve]upmg word.

About IBT

" The Internauonal Broadcastm g 'Irust (IBT)is an educatlonal and medla chanty wol kmg
to promote television coverage of the developing world. ‘Our aim is to further awareness
and understanding of the hves of the majou‘ty df the world’s people - and the i issues ‘
whlch affect them ‘ ) :

IB-T was sel up ih 1982 by a consortium of over fifty aid and devélopment agencies,
educational bodies, churches and trades unions, as a unique partnership between non-.
governmental organisations and broadcasters, educationalists and film-makers. °

IBT is also an independent television p_rpﬂuction company which has made more than
200 programmes for Channel 4, BBC and ITV, across a range of genres jncluding

- documentary, drama and schools. IBT no tonger makes programmes in house. It now

develops tv projects in collaboration with other independent producers- and broadcasters.

- IBT’s sister organisation, the Third World and Environment Broadcastin g Praject (3WE),

lobbies broadéasters, regulators and govérnment, to promote better television coverage of
the developing world and the environment. 3WE also conducts broadcastmg research,
producing a blenmal momtormg rcport :

Aims and Objectlves of IBT o -

IBT"S vision is that Brl tish television should produce a range of 1magmatwc msplrmg
" and innovative high quality prograhmes — across a range of genres — which enable a
mass audience to learn about and engage with the developmg world its people and’ the -
issues whlch affect their lives. . :




IBT works in four strategic areas to deliver its mission.

1. Establish and maintain hlgh-lew:l dialogue on programme policy with the prowders
of the five main public service TV channels. |

2. Develop and promote to the main public service channels (and,appropriate digital ’

channels) innovative, wide ranging programme ideas on international issues.
3. Conduct TV monitoring research to include news and non-news factual mternatlonal

programmmg

4, Lobby govern‘rrient, regulators and broadcasters to prowde high quallty and

imaginative mtematlonal programming.

: IBT’s.achievements in 2004 . | S

2004 has been an importeant yesr for IBT. We have _
1, Co-produced two major television series, Consumer Power and World of Di_ﬂ“erence

' (both broadcast on Channel 4 in the spring of 2004)..
" 2. Worked with the BBC to improve its coverage of the developing world and organised

two seminars aftended hy more than 40 semdr BBC executives and experts from the
devechpmg world, .

, - 3. Monitored tho approach of the new regulator Ofcom, to public service televnslon
* including havihg input to its strategic reviéw at each key stage.

4. Cantributed to every consultation process on the renewal of the BBC Charter and

launched a successful Early Day Motion, in Parliament, on the BBC's international role.
-5. Produced The World on the Box, the seventh in a series of tv monitoring reports,

looking in detail at internatmnal factual programmin g on British {elev151 on. For the ﬁrst
time, the study also included news. "

2004 has, a]so been a year in whach we have built on the success of our earher campalgn
in whlch ' we lobbied the Goveriinent, Parliament, civil servants; regulators and
broadcasters and secured a crucial amendmeni to the Comimunications Act, which
included an obligation on public service broadcasters {o provide non news programming
on ‘matiers of international significance or interest.’

The campaign also resu]ted in astatutory duty on Ofcom to promote the mterests of .
cilizens,

Baickground to the Real World Broadcasting Project
The project arises out of two brainstorms organised jnimly by IBT and the Cambridge. -
Media and Environment Programme in 2004. The semmars were held in Kew (in May

2004) and Cambridge (in September 2005). .

Tlie one day Kew semmai‘ was attended by around 20 senior BBC executives (including.

and 20 developing world experts, including academics, wiiters, film makers;
- business executives, grassroots activists, NGO slaff, oo
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The brainstorm included patticipants who travelled from Haiti and Mexico to attend,
There was significant support from UK based NGOs
attended. There was also support from DFID —

. Secretary of State, Hilary Benn,

the seminar was addressed by the

The lwa day Cambi"idgc‘ brainsl.'orm was attended by a similar group, inciuding — from the
- BBC- _ _ ' and - on the non’
BBC side — film makers, who traveled from South Africa and Pakistan, [ INEENEGzGER

The seminays sought to analyse the record of British television and its. coverage of the

- developing world. Thére was an opportunity to present the findings from a recent
research report, The World on the Box, commissioned by IBT and published in June
2004, There was a genuine dialogue between both sides, with a number of BBC staff
acknow]edgmg crilicistos and snggesting possible solutions. As part of the second
seminar, there was a half day brainstorm, in which all the participants worked together on
spemﬁc programme ideas — sevqra! of these are now being developed by the BBC.

After the seminats, the organisers received positive feedback from many of s
participants and there was a widespread ‘desire to see the exercise repeated and deve]oped
further. said ‘we’ve got to kee.p the debate going’ and

U < the rolc of the seminars was (o help the

BRC to establish ‘a more strategic vision of developing world coverage across channe]s
and genres. dﬂl host a follow up lunch

to dlscuss the progress on the programme ldeas which were put forward.

‘
) ' . 4

Alarecent meetmg with the there was
recognition that the seminars had clearly influenced editorial staff and. resulted in several
new ‘commissions — for example a major drama on China, and a fly on the- wall serles in a
Ugandan hospital for the BBC’s Torthcaming season on Afncah ‘said he
‘would hke to attend one of the scminars in 2005. :

.. It was also made clear that the BBC welcomed mput from developmg wurld experts with
oplmons on what its-programming priorities in this area should be for the future. .

. Ata maetmg with Channel 4 executives, there was also recognition of the benefits of
_ dialogue. They welcomed opportunities for further discussions about how their-
international coverage could be improved. -

It is clear from the seminars that there is significant potential benefit from finding -
opportunitiés for further dialogue with the BBC, both at executive and producer level,
and for engaging In similar dialogue with the other principal UK broadcasters (Channetl 4,
Five, Sky, ITV, ITN and Discovery) and for including mdependent producers in these
discossions. ;
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It is not within IBT's present capam ty to undertake The Real World Broadcastmg Pro_]ect
W|th0ut additional funding.

,

Lessons learnt from the BBC seminaxs
There are a number: of lessons which wé have learnt from the seminars:

1. Broadcasters need to be challengecl and encouraged tb thlnk more sl:rateglcally about
their coverage of the dcvelopl ng world,

9. There are institutional obstacles to improving coverage, partly as a result of the way in
which broadcasters are organized, which need to be addressed and overcome - for
example, the role of schedulers, the desire to maximize ratmgs, the division between
domestic and international programmes.

3. Individual television executives have very fow oppmtumtles for d;alogue Wlth those
outside the world of broadeasting.

_ 4, Broadcasters acknowledge that they are getting it ‘wrongn two key areas: promotmg

narrow and negative views of the developing world, and failing to reflect the real lwss of
many of their viewers who have close links with the developing world.

5. To survive and flourish, broadcasters need to think ‘ontside thie box™ and are genume]y

willing to explore new and innovative ways of coveéring the developing: world.

6, Developing world experts and representatives of UK based NGOs can benefit from a

greater understanding of the coustraints under ‘which television commissioners operate
and more repular contact with individnal producers and executives. -

7. Producers of some genres — notably current affairs‘and drama - are a]ready c,hallengmg,
thernselves to think more creatively about their coverage of issues which affect the -
developing world, with Channels 4°s Sex Traffic and BBC1’s Doing Good. Producers of ’
other genrcs documentaries, features, hlstory, science and busmess ave failing fo do
$0. : .

. What has been achleved by the 2.004 seminars?

The seminars have enabled us to establish a regular dlalogue with ihe BBC, They have

. given a significant group of senior television executives greater insight into the issues

which affect the developing worid and the lives of the majority of the world’s population.
They have estabhshed links between'developing world experts and tv executives. Both
groups understand each othcr better, thus makmg future dla]ogue easier and more
effective.

The seminars have placed and kept - the issne of mternauonal coverage high on the

agenda.of BBC executives. They have acted as a catalyst, encouraging broadcasters to

think more strategically about how they report international events and how they could

- go deeper, to include more context and the issves which affcct people’s lives.

The seminars have also encouraged BBC eztecuttves to be more ambitious about their
coverage and to move it into new arcas. ’




As a result of taking part in the seminars, the executives and the BBC in general, have
recognized the vaiue of dialogue with outside agencies and experts. The seminars have
helped to cement a partnership between IBT and the BBC which is already bearing fruit
in the planmming of the BBC’s Africa season. The BBC has organized an event for

. stakeholders to find out more about the season and to give their input,

It was also clear from our recent meeting w:th*'

W (2 the seminars have had & considerable impact within the BBC. We know of-

- several new programimes which have been developed or commissioned ag a result of
conversations which took place in Kew or Cambridge. For examplc there is a new drama
setin contemporary China, and a fly-on-the-wall series set in 2 Ugandan school.

It was also clear from discussions at the seminars that.the BBC participants recogmsed
that television was Failing to.reflect the many connections between the lives of their
British viewers — pariicularly those from ethnic minorities — and the rest of the world

. Whatis the ev1dence that broadcasters are keen to partlclpate in future
seminars?

As aresult of onr meeting With— in December 2004, we have a firm
commiiment from the BBC to take part in seminars in 2005 and 2006 and to give all the
support they can to this project. The seminars have high level sponsorship from

The BBC have appomted_

0 ha:se with us and he is an active member of the steering

commiliee.
We have had infrmal discvssions with Cﬁannel‘} executives and produ(:ers and have
received support for the seminars. We hope lo receive a formal commitment from-
hen we meet him in the spring. In the -

meantime; we have been able to meet with i and establish ﬁood relations with [

“In 2004, we were inundated with requests to attend from independent producers and
freelancers- and we were-only able to accommodale a handful from this sector. The
BBC’s cowimitment to the project has created great mterest in the serninars in the wider
broadcasting community.

Principal aims and 0bJect1ves of the Real World Broadcastmg Pm_]ect

The seminars :

The principal aim of the bemmars is to build support and capacuy within the UK
broadcast media for a significant improvement in coverage of the developing world.
The seminars should have a direct impact on the quality, range and-arnbition of
international programmes commissioned by the main public service broadcasters,”

bl

ut
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The research study . -

The principal aim of the research prq]ect is.to provide a dctaﬂed and accurate record of
non-news factual programming by the principal public service. broadcasters.

The study will also undertake research which will pioneer new criteria for measuring the

Jimpact of a range of interdational programmes on a cross scction of viewérs, so that

broadcasters and developing world experts can have a betier understanding of the sorts of
programmes which are best able to promote awareness and understanding of the
developing world and of the Millennium Development Goals.

There will also be rescarch into the commissioning process, based on a serics of detailed

* interviews with a range of UK commissioners. The ain will be to promote greater

transparency so that there is a clearerunderstanding of the criteria used by commissioners
when deciding which international programmes to commission, Once these criteria are

‘more clearly and widely understood there will be yoom for debate and discussion,

~

Further aims and objectivés'ol’ the seminars

1.To continue fo clevclop a constructive, strateglc and practlcal dlalo goe with the BBC at

© all levels.

~ similar dialogue.

2.To produce more seminars so that developing world eXperts can have regular contact
with television producers and executives. -

3.To ensure that the seminars resulein new programmes being commlssmned and a real
mprovcment in the range, quality, depth and ambition of tv coverage of the developmg
world. .

4.To engage other broadcasters Channcl 4, ITV, ITN Five, Sky, Djscovery —ina

r

5.To explore other ways and opportunities to encourage broadcasters to thmk nore

_strateglcally about thelr coverage of the deve.lopmg world.

Further aims and objectives of ¢he research study

1.T monitor the record of broadcasters and measure any improvement by producing new

research on télevision coverage of the developing world, by turning our biennial

monitoring project The World oni the Box-into an ongoing project which can produce
snapshots of tv coverage at appropnate opportunities and publlsh a fu]l reportin | June

2006, © . .

2.To produce new research info the commnssnomng process which offers an analyms of

obstacles and opportanities for improving developing world coverage.

‘3.To attempt to measure the Jmpact of different types of intérnational pmgrammmg on
aud!cnces _ LT

_—




The project in more detail
The seminars
CItis propo‘seﬂ that there will be two seminars in 2005.

" The first will take place.in June 2005 and will focus principally on writers of drama,

“ soaps and comedy. This is a key area for growth.. Drama and coimedy are genres in which
the broadcasters are beginning to see that there'is significant potential for raising
intérnational issues. Channel 4 has led the way with its single drama Séx Tiaffic. The
BBC is following with its drama series Doing Good in which the principal characters will
be aid workers and peacekeepers, The Vicar of Dibley has been the first comedy drama to
feature a storyline about poverty in the deve]opmg world. Some of BBC|’s primetime
series like Casualty and Eastendm s may feature African storylines for the BBC's
fortheoming Africa season..

Participants will include be a range of developm ez world expert';. several of whom wﬂl
travel specially to the UK to take part. From television, there will be' seriptwriters and
producers from the main soaps on the BBC and also a number of freelancers who work
both for the BBC and Channel 4. Senior BBC executives have agreed to attend.

The second seminar will take place in Novembe.l 2005 It wn]l focus on the BBC and
examine its recent track record in terms of ifs inteinational coverage, including the Africa
season. The seminar will also debate the challenges and goals which the BBC should set
itself for the next five ears, In parttcular the BBC is keen to know from a rarge of
experts what they consider to be the issues, stories, themes and geographical regions
. which could merit a season like the Africa season, aimed at inttoducing a mainstream
audience to the developing warld and the Millennium Development Goals. :
It is proposed that-this should be an event for alumni, principally aimed at developing -
preater awarencss amongst the 120 people who have aitended previous seminars. -

There will also be someé participanis who are attending for the first time. [ NN
éds agrced to take part in this event. _
Itis proposed that there will be two further seminars in 2006. Precise details wﬂl be
decided nearer the time by the steering commitiee, depending on the achievements of the
first two seminars. Ideally, one of these seminars should focus principally on Channel 4,
with a Channel 4 representative joining the steerifg committee to help to plan this cvent,

‘We shall be meeling with —to discuss thisin

more detml in spring 2005

‘




Strateglc thmkmg behmd the semmars

The seminars are based on the concept of construcnve dialogue with broadcasters Inthe
past, IBT adopted a strategy of secking annual meetings with, senior broddoasters. These
meetings provided a vseful opportunity to place international issues ‘on the agenda and to
argue for improved coverage. It was particular helpful to approach these meetings armed.
with the latest findings of the research project, for example The World on the. Box.

" But the meetings had limited value, as the broadcasters faced a list of competing '

demands. There wers a number of challenges: (o place international issyes higher on the

" agenda of broadcasters, to encourage broadcasters to think more stlateglcally about their

international coverage and to have impact on the thinking not just of senior executives '

- but also of commissioners and producers and dlrectors In short, to achieve a significant
cultural change amongst broadcasters and the wider Broadcast community. :

* The seininars-provide the means for this, They enable us to kesp asking broadcasters 1o
spell out their strategic thinking and to allow this thmkmg to.be scrutinized. They also
provide an opportunity for tv exceutives, commissioners, producers, directors, writers and
reporters to learn more about the developing wmld its people and thé issues Wthh affect
their lives, i

“The broadcasters have the opportunity to meet and get to know -people who have
traveled from the developing world to take part. They can hear first hand testimony and
become genuinely interested, pethaps even passionate, about the stoties. Once they

. become interested, they are more likely to corfimission on these SUb]BCtS :

The broadcasters, by spending two days with a range of developing world expents, get to

- kriow them as people and learn about their lives and their view of the world.-This can be

a hfe—changmg experience and certamfy provides contacts for the future.

Since many of the developing world experts come from British NGOs, the seminars are/

also a useful means for them to understand how broadeasters think and to learn more .

about the commissioning process, Ag aesult, they are better able to pitch ideas — both

directly snd indirectly -to broadcasters. Many developing world experts rely on _
broadcasters coming to them fos stories and ideas. As a result of the seminars, NGQOS and
others can be more proactive and seek to influence the agenda of broadeasters.

The seminars work both with a wide range of parlicipants and also, with a narrower

focus. We would like to keep the mix so thai some seminars have programine 1 makers-

" from a range of genres, and others are able to be more genre specific. So, for example,

" our first seminar will be aimed specifically at writers and producers working in drama,
soaps and comedy. Many of the programmes they work on are UK- based, We would like
to encourage some of these strands — like Eastenders — 1o include international storylines,

.which can also reflect the connections whlch many British viewers have with other parts

- of the wmld , _ !

The research study' " B L

Thére are three elements to the research siudy:
- 1.Detailed monitoring of broadcast programmes..
. 2.Research into the commissioning process. _ .
3. Research into audlence impact. . '




All three elements will be undertaken by the Unwermty of Westmm';ter working c]osely
with the Project’s own Broadcasting Officer.

Momtormg _ ' -

' When the Project begins, in March 2005, the Umversnty s researchex will review the
methodology and make any necessary changes, install software and design a database so
that programmes can be logged on a weekly basis. This will enable ‘snapshots’ to be:
taken at any appropriate moment and the results of these snapshots shared with
colleagues and the media. The full findings of the monitoring project will be published in -
Juné 2006, There will then foliow a period for dissernination and advocacy.
For further details about the methodology see The World on the Box page 5.

‘Connmssmnmg .
It is proposed that the Broadcastmg Officer urgdertakes u series of detalled 1nte1 views
with commissioners, schedulers dnd Directors of Programmes from a range of
broadcasters. The list of interviewees, and the questions to be asked will be agreed with
the project steering commiitee. For some of the interviews, the Broadcasting Officer will
be accompanied by a member of the steering committee, if this is deemed appropriate.
The aim of these interviews will be to achieve a clearer understanding of the criteria
which broadcaslels and commissioners use when deciding which programmes to.
commission.
It will also pravide for a-greater awareness of the obstacles which exist and w111
encourage broadcasters to think more strategically about international programming and
how they measure their expectatlons and determine the success or failure of individual
programmes. L : o .
Tmpact
The Broadcasting Ofﬁcer in conjunction with the University of Westmmster team-and
the projéct steering committee, will organize a series of focus groups: A range of
differcnt programmes will be shown. to selected audiences and the résearch team will,
evaluate the impact of these programmues. To measure impact, we shall focus ori a.range
 of elements, including the following: comprehensibility, empathy, erfotional :
engagement, .educational content, greater understanding of the issues, memorability and
appreciation. -
‘We shall also make reference to other attempts by broadcasters to measure impact— for ~
example PBS, the US pubhc serviee broadcaster, has anindex called Points of Impact .
Beyond Broadcast and the BBC will soon have its own criteria to measuré ‘public value’,
A greater understanding of the impact of different programmes will enable developing
world experts to lobby broadcasters more effectively and will help broadcasters
' themselves to be more effective in achieving audience awareness about the deVelopmg
world and the Millennium Devclopmcnt Goals




The role of the Broadcastmg Officer

The Broadcastmg Ofﬁcers will work across both elements of the pro;ect, the seminars:
and the research study. His/her responsibilities will include:

[.Being the main point of contact for the seminars and the research project. Sfhe will
field all-inquiries, liaise with partners and sponsors, organize meetings of the steering
committees, take and distribute minutes ak the meetings.

2.Drawing up a list of possible participants for the seminars by halsm g with broadcasters,
NGOs, DFID, educational instifutions and talkmg to individual film makcrs experls,

. writers, business executives etc '

“3,Booking participants for. the seminars’ -and llmsmg with speakers, :

" 4.Looking at possible venues, liaising with venue managers, booking a venue, agreamg '
rates, rooms to be used, menus, orgamzmg transport for pariicipants, de]egates expenses
ete .

5.Attending the seminars and helpmg the steermg commntec On the: day with any

Y organizational matters. .-

 6.Drawing up a list of interviewees for the research project, agreeing a list of ‘questions,

* contacting interviewees, arranging appointments, conducting one to one interviews, - ¢

transcribing the interviews, doing the first draft of this section of the report in close -
_collaboration with the University of Westminster research team, ’

. 7.Organising a range of focus groups, tapes for the groups to watch, recruitment of
facilitators, attending and recording group meetings, transcribing these recordings, -
working with the University of Westminster team to draw up the conclusmns of the
impact study :

; ]
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Project evaluation and monitoring '

:The seminars

The seminars will be managed and monitored by a steering committee comprising: Ml

. After each seminar, the steering

cornmitiee will undertake an evaluation and will seek detailed feedback from a range of

participants. At the end of the two year project, a full evaluation will be undertaken by
_the steering committee and independent evaluators will be appointed and asked for their
own findings. The results of these evaluations will be made available to all funders and
other interested parties. The evaluation will assess the impact of the seminats on’
participants and on their work. It will also document specific programmes which have

; been commissioned as a result of the seminars, and any changes in broadcasters’
international strategies which may have resulted from the seminars. -

S




* There will also be at least one peer reviewed academic ]omnal article written by~
in —for'example — The Journal of International Development. .
DFID will be invited to nominate a member of the ‘;teermg commlttee, if IZh[S is deemed
appropriate,

Therl'esearch stud'y_r .

The rescarch project will be managed and monitored by at

Independent evaluators will be
-appointed at the end of the research project and their conclusions will be made avallablc

- to ail funders and other interested parties.

DFID will also be invited to nommate a member of the steering comrnlttee again, if
. appropriate. - :

"Sustainability of the research project

The research project is a unique Jongitudinal study' which béga‘n in 1989. I:iesearchi
findings have been published hiennially, The last report, published in June-2004, was the

" seventh in the series and was fully fimded with a research grant from the Joseph

Rowniree Charitable Trust. It was also, for the first time, CD.’mmIS‘ianEd from the
University of Westminster, :
"This research project has earned widespread pralsc and respect within the television
industry and amongst developmg world experts. Prior to.2004, it had been funded on an
ad hoc basis, principally by the main devélopment agencies like Oxfam and Christidn
Aid: Bul this funding was not adequate to commission the study from a third party. One
of the aims of the present project is to talk to research agencies-to secure new. funding. -
which will place the project on a more secure financial basis. It is also hoped that the new
regulator, Of¢om, may provide future funding, :

The partnership with the University of Wﬁbtn’llnbler should also help to access future
research grants. *

Beneficiaries of the résearch project

The research findings will be widely distributed. They will be available online via the
IBT website, Hard copies will be piinted and posted to MPs, peers, journalists,
broadcasters, independent producers, deve]opment dgcnmes research agencics,

" regulators, libraries and academics,

When the findings are published there is likely to he extensive pleqs and radio coverage
(as there was.in 2004). The report will also be used to request meetings with senjor -
Hlldl.lSll‘)' figures, as part of our continving lobbying and campaigning work.,

e




It is likely that the repoxt ‘will be quoted from-extensively in the fnture Itis a unique,
longitudinal study which’is widely respected in both academlc and media circles. No one -
else is conducting this sort of research.

In the past, it has been quoted in the House of Commons, the House of Lards, in speeches
made by broadcasters and regulators, and in documents published by Channel 4 and
others. It has also beén mentioned frequently at industry meetings and seminars. The
report’s author is likely to be askcd to prcscnt the findings both to development agencies
and to broadcasters.

The report will also be available to membcrs of the public. -

. Itis likely that, since the research will also look at the.commissioning pricess and the

impact of programmes, both for the fi rst tlme 1t will be even more t\rldely read than its

- predecessors.

It is also hoped that the research findings will have a strateglc effoct. If broadeasters have
not improved rheir record of international programming, there will be considerable

- pressure for them ta reverse this decliné and the report will be a powerful lobbying tool.

It will-also place broadcasters in the spotllght and encourage greater transparency and

accountability. .
Iris hoped that the new research — into the commissioning process and the impact of

. international programmes on different audiences - will lead to greater care and scrutiny in

terms of which international programmes and which genres of programmes, broadcastets

" decide to prioritise. This will be place a lot of new information in the public domain,

which will be helpful to developing world experts, academics, members of the public and

- campaigners. It will also be of considerable use fo DFID with its goals of using television
- to promote development awareness and the Millennivm Development Goals,

. - . - , .,
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'Appendlx 1

The Real World Broadcastmg PrOJect 2005 6
Budget

1, Capacity building

. Broadcasting officer- two year appointment — full time post.-
- will organize seminarts and conduct interviews with tv. '

- executives and commissioners. GGG

Project consultant: |

Seminars — voom hire, accommodatlon catering, travél expensea
for partimpants

" Staff expenses: travel, telephone, entertiining; research matertals -

+ IBT and CN[EP‘DVBIA'}IBHC‘S—.

Sub-total:

2. Broadeast monitorimz '-.—research — Uniy ersitv of Wesfminstei‘

Research Fel]ow

. Refsearch Director

University of Westmmhter ovelheads @ I

Sub-total;




3. Broadcast moliito'rhlg - dissemilnation and advocacy —3WE "

- Report de_sigﬁ, typésetting, and'priﬁt:proofin‘g . L _ - .£l3,0.00

.—Reiaort printing (1.700 copies at'é:2pp+2—cdloqrcover) o £2,000 '

* Dissernination (mailingahdrﬁedi?.lal;péh) T es0
Preparing subn_l_issi_qns to ;egu]iatoré,_ government otc - £2,500
3WEOvcrheads.@—» o - ' : -- - £744 a

' Sub-total: . m,_(m '

- 4. . - Project management - IBT

. Overall project managemen t by IBT Director, Matk Galloway

IBT overheads ét*
, . Suborl: £10.800
Y
Totk . £134805

RS R T B







